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Explain The Concept Of Socio- Cultural & Technological Environment.

AHITS, HRGRTD 3R qh-d] ARl Bl JTERON Bl fad==r HIfsg?
Describe The Various International Marketing Strategies.
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Describe The Concept Of International Promotion Mix.

RIS YR 0T B JaeROT & AR PIRT |

Discuss The Essential Role Advertising Media In International Market.
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Describe The Concept Of Foreing Exchange Management System.
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Define EXIM Policy .What Are The Basie Objectives Of EXIM Policy.

EXIM TTferlY &I IR SIRTT? exim Tiferil & SERey RIT—a1 B |

Define The Concept Of Basic Principles Of The Multilateral Trading System.
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Describe The Function And Role Of Association Of Southeast Asian Nations.
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Describe The Process Of International Marketing Research.
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Q.10 Write Short Notes On :- gfera ool &= —
(1) Marketing Intelligence System
fI9qor gfgAar gomelr
(2) Survey Techniques.
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