
COURSE CODE   – 4MBA6 
  COURSE TITAL  – International Marketing  

   CREDIT    –   2 

MAXIMUM MARKS  –   30 

Last Date of Submission: October: 31 (for July Session 
     April 30 (for January Session) 
         
      Max.Marks:-30 

      Min.Marks:-12 

 

Q.1 Explain The Concept Of Socio- Cultural & Technological Environment. 

 lkekftd] lkaLd`frd vkSj rduhdh okrkoj.k dh vo/kkj.kk dh foospuk dhft,\ 

Q.2 Describe The Various International Marketing Strategies. 

 fofHkUu varjkZ’Vªh; foi.ku j.kuhfr;ksa dh O;k[;k dhft,A  

Q.3 Describe The Concept Of International Promotion Mix. 

 varjkZ’Vªh; izpkjd feJ.k dh vo/kkj.kk dh O;k[;k dhft,A s 

Q.4 Discuss The Essential  Role Advertising Media In International  Market. 

 varjkZ’Vªh; cktkj esa foKkiu ehfM;k ds egRoiw.kZ Hkwfedk dk mYys[k dhft,A 

Q.5 Describe The Concept Of Foreing Exchange Management System. 

 fons”kh fofue; izca/ku iz.kkyh dh vo/kkj.kk dh O;k[;k dhft,A  

Q.6 Define EXIM Policy .What Are The Basie Objectives Of EXIM Policy. 

 EXIM ikWfylh dks ifjHkkf’kr dhft,\ EXIM ikWfylh ds mn~ns”; D;k&D;k gSA  

Q.7 Define The Concept Of Basic Principles Of The Multilateral Trading System. 

 cgqmn~ns”kh; O;kikj iz.kkyh ds fl)kar dh vo/kkj.kk dks ifjHkkf’kr dhft,A  

Q.8 Describe The Function And Role Of Association Of Southeast Asian Nations. 

 Association of Southeast Asian Nations ds dk;kZsa ,oa Hkwfedk dh O;k[;k dhft,A  

Q.9 Describe The Process Of International Marketing Research. 

 varjkZ’Vªh; foi.ku “kks’k dh izfØ;k dh O;k[;k dhft,A  



Q.10 Write Short Notes On :- laf{kIr fVIi.kh djksa %&  

 (1) Marketing Intelligence System 

  foi.ku cqf)erk iz.kkyh 

 (2) Survey Techniques. 

  Survey rduhd 

 

 

 

 

 


